STRATEGIES

Building a Neighborhood
Presence through
Community Engagement
and Local Marketing

Realtors can build their brand and client base by positioning themselves as the go-to resource in specific

neighborhoods.

Through active involvement in community events, partnerships with local businesses, and targeted
marketing efforts, Realtors can establish a strong local presence. This strategy provides practical steps to

help Realtors become trusted experts in their chosen areas.

ENGAGE LOCALLY
THROUGH COMMUNITY
EVENTS

Identify Local Events: Find community
events such as fairs, farmer's markets,
charity  fundraisers, and school

functions.

Participate and Sponsor: Attend these
events or consider sponsoring them.
For example, set up an information
booth at a community fair or provide

small branded giveaways.

Connect with Attendees: Introduce
yourself, distribute business cards, and
let people know about your services.
Follow up with those who express

interest.

26 THE BLUEPRINT



STRATEGIES

COLLABORATE WITH LOCAL BUSINESSES

Partner for Cross-Promotions: Collaborate with local cafes, gyms, or retail shops to offer
joint promotions, like a discount for clients who mention your business or a giveaway for

followers who tag you both in a post.

Host Co-Events: Consider co-hosting a seasonal event with a popular local business
(e.g., a holiday event with a coffee shop or a home-buying workshop at a community

center).

Feature Local Businesses in Your Marketing: Highlight these businesses on social media

or in newsletters. This shows you’re invested in the community and builds goodwill.

NEIGHBORHOOD MARKETING CONTENT

Create Local Guides: Develop digital guides or blog posts featuring local amenities,
schools, restaurants, and transportation. These resources can position you as an expert

on the area.

Highlight Market Insights by Neighborhood: Share data on recent sales, average

prices, and neighborhood trends to attract clients interested in specific areas.

Neighborhood-Specific Postcards: Send out postcards with local highlights, recent

sales, and your contact information to keep residents informed and engaged.

BUILD A DIGITAL AND PHYSICAL PRESENCE

Social Media: Post regularly on
Instagram, Facebook, or LinkedIn
with neighborhood news, upcoming
events, or featured listings. Use
location tags and hashtags specific

to each neighborhood.

Neighborhood Newsletters:
Create a monthly or quarterly
email newsletter focused on the
neighborhood. Include market
insights, local events, and

community updates to provide

ongoing value to residents.
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Engagement Planner

Use the Neighborhood Engagement Planner to organize community outreach activities, list local

collaborations, and schedule neighborhood-specific content. Track your results to see what resonates

most with your audience.

Neighborhood Engagement Planner Example

Date

Fri, Apr 25 | Tue, Apr15 | Sat,Apr12 Sat,Apr5

Wed, Apr 30

Activity

Sponsorship at Spring

Fair

Partner with [Local
Coffee Shop]

Neighborhood Guide

on Blog

Monthly Market

Update (Newsletter)

Postcard Mail-Out

Location/ Partner

[Local Park]

[Neighborhood
Cafe]

[Neighborhood

Name]

[Target
Neighborhood]

[Neighborhood Zip
Code]

Goal

Increase visibility and meet
potential clients

Co-host a “Coffee with a

Realtor” morning event

Establish as area expert

Keep past clients and leads

informed

Promote brand and

upcoming open house

Outcome/ Leads

12 new contacts,

3 follow-ups

24 attendees, 2

follow-ups

45 views, 7
inquiries on

listings

102 opens, 12

responses

2 RSVPs for open

house

Note: Update this planner monthly to adjust activities based on engagement and lead generation results.
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Outcome/
Leads

Activity Location/ Partner
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